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Healthy Promotions for Indulgent Clients 
Every January, restaurant chains roll out new menu items and promotions to help guests maintain new year’s resolutions. This 
year, restaurants typically known for more decadent offerings introduced healthy initiatives. Although these chains specialize 
in more indulgent fare like doughnuts, bagels and fondue, they are promoting healthy and low-calorie menu items as well as 
active lifestyles in an effort to join the growing health-food trend.  

Some of these health-focused initiatives include: 

          

From my perspective… 
These restaurants are not typically known for their healthy dining options, but their new year’s marketing efforts demonstrate the 
need for chains to engage with the growing number of health-minded consumers. As healthy menu options become more of a 
mainstay on menus nationwide, we expect that chains will launch healthy promotions not just for the new year, but at other times 
throughout the year as well. 

The Melting Pot introduced its Skinny Dipping Menu on January 1. Available through March, the 
three-course menu features a salad, entrée and dark chocolate fondue, all less than 700 calories. 
The menu also offers four Skinny Dipping Cocktails made with Voli light vodkas. The Melting Pot 
used Facebook to promote the menu as an option for dieters, and asked fans to post tips for 
keeping new year’s resolutions. 

FREEBIRDS World Burrito launched Carpe 500, an online campaign to promote its menu items with less 
than 500 calories. A new page on the chain’s website allows guests to build an entrée with their favorite 
toppings and see how many calories it contains. Guests can then share their creation on the FREEBIRDS 
Facebook page for a chance to win one of 500 free burritos.  

Einstein Bros. Bagels and sister chain Noah’s Bagels rolled out three Super Grain bagels early in 
January. The 9-Grain Bagel, Power Protein Bagel and 100% Whole Wheat Bagel with Honey have 
been marketed as a healthy source of energy. The webpages describing the offerings encourage 
fans to share how they “Power Up” on Facebook. 

Dunkin’ Donuts partnered with Runner’s World magazine to provide 5K and 10K training 
programs and running tips on the company’s website. Dunkin’ Donuts is using the initiative to 
promote its DDSMART menu, which lists the chain’s selection of healthier fare. This partnership is 
the first time a restaurant has provided an exercise plan alongside low-calorie menu options. 


